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July 1-30, 2009
San Francisco State University/ieiMedia
Urbino, Italy


Faculty:

Project Director: Rachele Kanigel (rkanigel@gmail.com)
Intercultural Communication/Blogging: Bren Ortega Murphy and Patricia Geist-Martin
Storytelling: Bob Marshall and Rachele Kanigel
Photojournalism: Dennis Chamberlin
Video: Gretchen Macchiarella Biasotti
Web Design: Jesse Garnier
Urbino View Magazine Editor: Arielle Emmett
Italian Language and Culture/Interpreter Supervisor: Francesca Carducci
Staff:
Technology Manager: Jennifer Ward
Student Activities Director: Marie Gould

Welcome to The Urbino Project! This month-long course in international multimedia reporting will introduce students to the essentials of digital journalism — how to tell stories with images, photos, text, video and interactive storytelling techniques. Students will gain basic skills in shooting and editing video, shooting photos and preparing them for the Web, writing for the Web and designing Web pages. You will learn by doing, using the Renaissance town of Urbino as a laboratory. 
Students will also study basic Italian language and learn about the culture and history of Urbino and the Marche region. You will gain skills in interviewing with an interpreter and navigating through a foreign culture. You’ll get a taste of what it’s like to work as a foreign correspondent in the 21st century.

The primary course objectives are to teach students:

· the fundamentals of multimedia storytelling
· how to recognize a potential story, illustrate it with photos and videos, and write it

· how to create Web pages
· how to shoot and edit photos for the Web and to tell stories with images
· how to shoot and edit a video story
· how to blog 
· how to live and function in a foreign culture.
The first week and a half of the program will be a multimedia boot camp where you will learn the basic skills you need to tell stories and collect assets for your multimedia projects. Shortly after you arrive in Urbino you will be assigned to a multimedia team. Each team will be responsible for producing four stories and each student will play a different role on each story. For one story you will be the writer; for another, you will shoot and edit video; for the third, you will shoot photographs; and for the fourth you will design the Web page. Your team’s mission the first week is to begin to get to know Urbino and find story ideas that would work well in the multimedia format.
On Thursday, July 9, your team will meet with faculty to present your story ideas. Once story ideas are approved, you can start reporting and collecting assets for your multimedia stories.

During Weeks 3 and 4 you will continue to have classes in Italian and we’ll have special workshops in Web design and other skills, but most of the time you’ll be doing fieldwork with your team on your stories and beginning to produce and edit stories in the lab. In addition to publishing stories on the Web, you will contribute stories and photos to Urbino View, an English-language print magazine produced by the program. Faculty will be available during open lab hours to help you with your projects.
In the last days of the program you will assemble your stories into Web pages and post them to the Web. We will show and discuss your work in a group critique session on July 29.
After the first week, we will be working on a Monday-Thursday schedule, allowing you time to travel or visit local sites on Friday-Sunday, provided you have completed your assignments for that week. 

Here is a description of each module:

Italian Language and Culture

Module Objectives:

In this module, students will learn: 
· Some basic, conversational Italian in a workshop/lab environment to become self-sufficient when travelling around Italy

· How to present yourself as a journalist and how to ask simple questions

· Home simple Italian sector-specific terminology in the field of  communications/journalism 

· About some fundamental aspects of  Italian culture

The course will be divided into four units, each focusing on a specific topic:

WEEK 1: Greeting people and presenting yourself to others 

  In this unit you will learn:

   • useful language for interviews and introductions 

   • basic elements of grammar - pronunciation, articles, personal pronouns, the present tense of 

     common verbs (to be/ to have), etc.  

   • Italian words used in the media and journalism

   • essential vocabulary - practice in saying and understanding numbers (telling time, addresses,

      phone numbers, money), colors, days of the week, etc.

   • about  culture in an exercise in observing Italian stereotypes - Italian stereotypes: truth or myth?  

       (Part 1) 

WEEK 2: Dining etiquette and customs in Italy 

   In this unit you will learn:

    • useful language when eating out (cafés, restaurants)

    • basic elements of grammar - adjectives,  prepositions, common verbs, etc.

    • essential vocabulary - Italian words dealing with food and drink

    • about traditions and customs when eating in Italy

    • about the local cuisine

WEEK 3: Getting around  

    In this unit you will learn:

   • useful language when travelling around Italy - buying tickets and checking schedules/timetables, 

     asking for directions and understanding them

   • basic elements of grammar - adverbs of frequency, asking questions, verbs used in giving 

      directions, etc. 

   • essential vocabulary - transportation,  common words involved in travel situations, the weather

   • about the towns and cities near Urbino

WEEK 4: Buying things

  In this unit you will learn:

• useful language when shopping and buying things

• basic elements of grammar - the Passato Prossimo of common verbs

• essential vocabulary - articles of clothing, words used when shopping, types of shops

• about  culture in an exercise in observing Italian stereotypes - Italian stereotypes: truth or myth?  

(Part 2) 

Intercultural Communication and Blogging

“Coming to see other human beings as ‘one of us’ rather than as ‘them’ is a matter of detailed description of what unfamiliar people are like and of redescription of what we ourselves are like” (Rorty, 1989, p. xvi).

Rorty, R. (1989). Contingency, irony, and solidarity. New York: Cambridge University Press.

                 ~~~~~~~~~~

“Without close, empathetic, interpersonal interchange and relationships, researchers will find it impossible to gain meaningful insights into human interaction or to understand the meaning people give to their own behavior” (Maguire, 1987, pp. 20-21).

Maguire, Patricia (1987). Doing participatory research: A feminist approach. Amherst: Center for International Education, University of Massachusetts.


~~~~~~~~~~

“If you want the story, you’ve got to get inside the heart of it.”

Snow scientist Ed Adams, on learning how to predict avalanches by setting them off and then putting himself directly into their paths so he is buried alive.  Cited in Newsweek (December 16, 2002, p. 23)

“If you want the story, you’ve got to get inside the heart of it.”  But what does it mean to get inside the heart of it?  A lot depends on you.  A lot depends on the way in which you communicate with the “strangers” you meet.  A lot depends on what you are willing to give, are willing to explore about your own perspective.  The bottom line, according to Krieger (1991) in her book Social Science and the Self: “When we discuss others, we are always talking about ourselves.  Our images of "them" are images of "us." Our theories of how "they" act and what "they" are like, are first of all, theories about ourselves:  who we are, how we act, and what we are like (p. 5).  This module teaches you theories and principles of intercultural communication and through blogging you will put into writing what you are learning about the “heart” of the story you explore for the month of July.  

Interweaving your experience in Urbino with intercultural communication theory and systematic observation and reflection, this portion of the course will offer you the foundation for communicating with the person or persons who will become the center of your story.  Reflexivity about your intercultural interaction through blogging will raise questions you will want to answer to get at the heart of the story.  

Topics include cultural identity, intercultural competence, language and nonverbal communication, perception, ethnocentrism, stereotypes, racism, prejudice, mindfulness and shadow work. This module prepares students for intercultural communication, helping them to communicate rapport, trust, compassion, consideration, and respect, especially for differences.  In the process, students will learn strategies for effectively communicating with interviewees, translators, peers, and instructors.  Through blogging about the theory and practice of communicating across cultures, we encourage students to reflect upon their own positioning and to write stories that create images that are truthful, insightful, and sensitive to issues that can be easily misunderstood.   

Module Objectives:
· Understanding theories of communication, culture, and intercultural communication as they are applied to the Urbino experience. 

· Developing an affective orientation that will stress the importance of heightened sensitivity, empathy, and motivation to facilitate intercultural effectiveness. 

· Increasing skills in adapting verbal and nonverbal behavior in ways that maximize interpersonal 
understanding, effectiveness, and relational development in intercultural context. 

· Developing awareness and sensitivity to Italian cultural norms and expectations that allow you to write and create culturally aware and sensitive stories and images of Urbino and Italy. 

SESSION 1

Learning Objectives:

· Introduce basic concepts of intercultural communication.

· Identify student perceptions of Urbino, Italy, and Europe.

· Compare perceptions of here with perceptions there (home state, U.S.)

· Summarize cultural-specific and cultural-general approaches to intercultural  



    communication

· Define the four seasons of ethnography

· Delineate the purpose, format, and exemplars of blogging

· Explain the D.I.E. Model [describe, interpret, evaluate]

Read:

Jandt (2007)

Chao et al. (1999) 

Assignment: 1st Blog - Self-Reflection—Identity and Culture

SESSION 2
Learning Objectives:

· Prompt discussion of  D.I.E. model

· Detail principles of cultural dissonance and communication   

· Discuss ethnocentrism, the concept of stranger, and anxiety-uncertainty reduction  

· Explicate shadow work

· Classify dimension of nonverbal communication

Read:

Hall (2004)

Zweig & Abrams (1991)

Assignment: 2nd Blog - Shadow Work

SESSION 3
Learning Objectives:

· Prompt discussion of  D.I.E. model

· Elucidate intercultural contact

· Explicate relationship between culture and world view

· Illustrate culture shock, linguaschock ”rich points”

· Interrogate dimensions of  intercultural competence

Read:

Agar (1994)

Gonzalez (1998)

Assignment: 3rd Blog - Intercultural contact

SESSION 4
Learning Objectives:

· Prompt discussion of  D.I.E. model

· Define experience of cultural immersion

· Elucidate intercultural competence

Read:

Gonzalez (2000)

Assignment: 4th Blog - Seasons of intercultural immersion
SESSION 5
· Evaluate  D.I.E. model

· Exemplify writing from an insider’s point of view 

Assignment: 5th blog: Describing and contrasting classmate’s blogs

Readings
Agar , M. (1994). Culture Blends, Culture. In M.Agar. Language Shock: Understanding the culture of conversation. NY: Morrow

Chao, I-Li, Luna, L., Nagano, M., Solidon, B., & Geist, P. (1999).  Voicing identities somewhere in the midst of two worlds. In L. Samovar & R. E. Porter (Eds.), Intercultural communication: A reader (9th ed.) (pp. 189-205).  Belmont, CA:  Wadsworth.

González, M. C. (1998). Painting the white face red: Intercultural contact presented through poetic ethnography. In. J. Martin, T. Nakayama, & L. Flores (Eds.), Readings in cultural contexts (pp. 485-495). Mountain View, CA: Mayfield.

González, M. C. (2000). The four seasons of ethnography: A creation-centered ontology for ethnography. International Journal of Intercultural Relations, 24, 623-650.

Hall, B.J. (2004 ) How is Culture Related to Our Identities. In B.J. Hall. Among Cultures: The challenge of communication. Belmont, CA:Wadsworth

Jandt, F.E. (2007). Dominant United States Cultural Patterns. In F.E. Jandt. An Introduction to Intercultural Communication: Identities in a global community. Thousand Oaks, CA : Sage Publications
Zweig, , C., & Abrams, J. (1991). Introduction: The shadow side of everyday life. In C. Zweig & J. Abrams (Eds.), Meeting the shadow: The hidden power of the dark side of human nature (pp. xvi-xxv). New York:  Jeremy P. Tarcher/Putnam.

Suggested Additional Reading

Parks, T. (2003) Italian Neighbors NYC: Grove 

Parks, T. (2006) An Italian Education NYC: Grove

Faul, S.  (2008) The Xenophobe’s Guide to the Americans,  London: Oval Books

PhotoJOURNALISM
In the photography component of The Urbino Project, we will focus on using the camera as a storytelling tool. Images play an important role in multimedia production and our goal will be to make photographs that are not only illustrative but also compelling images that add a layer of meaning to your projects.

While some of you may be coming to Italy with a strong set of photographic skills, for others this might be an introduction to photojournalism. Regardless of your experience level, you will be expected to grow and improve your skills throughout the month. During the first few days we will use practical exercises to allow you to become familiar with the possibilities of your camera, as well as to learn how to use it to see deeply in an environment that is new. 

A successful multimedia piece brings the story alive for the viewer and strong visuals are important to make that happen.
Module Objectives
In the photography module, students will learn:
 How to use the camera as a tool to communicate the story, rather than  

·  letting the camera dictate what you can show.
 How to create strong single images that complement text-driven stories.

 How to create sequences of images that flow and reinforce each other in a slideshow. 

 How to use the camera as a passport to open up a new world of experiences for each of  

·  you.
As in all journalistic endeavors, the content of your work is of the utmost importance and the camera is simply a tool to use in telling a story. Your goal for the summer will be to concentrate on becoming familiar enough with the camera, and your capabilities with it, so that you can concentrate on telling stories.

SESSION 1

· The role of Visual Elements and Principles of Design in a good photograph.

· Camera controls

Homework:  Scavenger hunt

SESSION 2

· Portraiture

· Available light

Homework:  Environmental portrait

SESSION 3

· Editing and toning photos

· Collaborating on team projects

· Preparing images for the web

SESSION 4

· Photo stories

· Finding visual stories

· Elements of an effective slideshow

· Role of audio in photo stories
Homework:  Shopping list for slide show
Storytelling

Module Objectives:
In this module you will learn the basics of reporting and writing feature stories for the Web. By the end of the course you will know how to:
· Generate compelling story ideas

· Report a story and get multiple points of view

· Work with an interpreter

· Craft a compelling narrative

· Find and add suitable hyperlinks for your story that will enhance the story for readers

· Write a text story that works as part of a multimedia project

SESSION 1: Reporting
· Why reporting is the most important skill for journalists and all good writers

· Storytelling for multiple platforms

· What makes a good story

· Interviewing
· Understanding deadlines
Homework: Begin looking for stories



SESSION 2: The story
· Elements of a memorable feature story (oddity, conflict, usefulness, human interest, humor, timeliness, humor, resonance)

· Multimedia storytelling – does the story work for images and video?
· Hunting for story ideas: Where to Look?

SESSION 3:  Preparation and interviewing
· Preparing for your interviews

· Setting up interviews with sources and interpreters
· Pre-interview research
· Taking notes; using a recorder
· Questions
· Importance of follow-up questions, and leaving the script to follow an emerging story
· Follow-up interviews
· Class exercise: Role playing an interview with an interpreter  

· Ground rules with the interpreter.

· Taking command of the interview – slowing down and repeating.

· Using a recorder.

Homework: Line up potential sources for your story idea


SESSION 4: Writing for the Web
· Forms and formulas for Web-based features

· Organizing all that information
· The importance of transitions
· Outlining

· Finding appropriate links for your stories

· Deadlines


Homework: Finetune your story idea for presentation to the faculty

Web Design 
Designing for the Web is unlike any other form of visual design. The best, most effective Web designs use sound design principles to solve challenges unique to the electronic medium.

The Web design module will give you an understanding of Web design principles plus the skills necessary to implement your own designs. 

Objectives

1. Understand principles of effective Web design

2. Learn HTML, CSS, JavaScript

3. Learn both text-based and visual Web design tools

4. Design and publish a full-featured Web site integrating images, video and other multimedia

Session 1: Your First Site

· “Il Buono, il Brutto, il Cattivo”

· What works on the Web and why

· Files and folders, page and sites

· The language of the modern Web: xHTML, CSS

· Hello, World

Session 2: Make it Work

· Links make the Web go ‘round and ‘round

· Web typography and color

· Navigation and other furniture

· Adding images and multimedia


Session 3: Make it Sing

· Using visual design tools

· Adding interactivity via JavaScript

· Immerse your audience


Session 4: Make it Live

· Web publishing, FTP, CMS
· Integrating Twitter, Flickr, Web 2.0 content
· Get noticed in search engines


Online Readings

· xHTML tutorial: http://jessey.net/simon/xhtml_tutorial/
· CSS tutorial: http://www.htmldog.com/guides/cssbeginner/ 

· css/edge: http://meyerweb.com/eric/css/edge/ 

· css Web Garden: http://www.csszengarden.com/ 

· Briggs, Mark. Journalism 2.0: How to Survive and Thrive. John S. and James L. Knight Foundation, 2007. PDF download: http://www.kcnn.org/resources/journalism_20_pdfs/ 

Additional Suggested Readings

· Krug, Steve. Don’t Make Me Think! A Common Sense Approach to Web Usability. Que, 2000.

· Meyer, Eric. CSS Web Site Design. Peachpit, 2006.

Videography 
Module Objectives:
This module will provide the skills to create documentary-style video stories that work on the Web. These videos will be focused on events and characters that convey a sense of the community of Urbino.

This will start with spotting stories that work well in the medium and developing a story structure. You will also gain technical skills in using a video camera to collect both images and sound. We will include many tricks to help ensure that you collect enough of the right footage. We will use nonlinear video editing to put the pieces together for a polished product.

SESSION 1: Overview of video storytelling
· Video is best for: Things that move and have sound, emotion or introduction to characters & how-to processes

· Picking a narrative arc 

· Storyboarding

· A-Roll, B-Roll

· A video lede

· Being honest with your audio and visual

SESSION 2: Shooting

· Steady: Wide, medium, tight
· The math of videography

· Handling a video camera

· Basics of audio collection

· Video interview techniques

· Let the visuals speak aka Let me see that

· Ambient noise aka Let me hear it

· Tips if you have to do some voiceover

SESSION 3: Editing 

· Layering – picture, sound and story working together

· Introduction to FinalCut Express

· The workspace and tools

· Importing and creating clips

· Working in the timeline

SESSION 4: Advanced editing and storytelling

· Laying down a video story in 5 steps

· Basics of audio and video transition, fixes and mixing

· Titles

· Technical jargon worth knowing

· Exporting for the Web

· Review for the field 
SCHEDULE
Week 1 July 1-July 4
	
	WEDNESDAY
	THURSDAY
	FRIDAY
	SATURDAY

	8 a.m.
	
	Breakfast
	Breakfast
	Breakfast

	9
	
	WELCOME/
ORIENTATION
	ITALIAN
	
Urbino
Market

	10
	
	
	INTERCULTURAL COMM
	

	11
	
	ITALIAN
	STORYTELLING
	

	Noon
	
	Lunch
	Lunch
	

	1:30-3:30 p.m.


	
	INTRODUCTION TO MULTIMEDIA STORYTELLING
	PHOTOGRAPHY
	

	3:30-5 p.m.
	
	INTERCULTURAL COMM
	VIDEO
	Tour of Urbino

	6
	STUDENTS ARRIVE
	
	
	

	7 to 9
	Dinner
	Welcome
Dinner
	Dinner
	Dinner

	9 to 11
	
	
	
	Welcome
Party


Week 2 July 6-9
	
	MONDAY
	TUESDAY
	WEDNESDAY
	THURSDAY

	8 a.m.
	Breakfast
	Breakfast
	Breakfast
	Breakfast

	9-10
	ITALIAN
	ITALIAN
	ITALIAN
	ITALIAN

	10-12


	VIDEO
	VIDEO
	VIDEO
	STORY CONFERENCES WITH FACULTY

	Noon
	Lunch
	Lunch
	Lunch
	Lunch

	1-2:30 p.m.

	STORYTELLING
	STORYTELLING
	STORYTELLING
	STORY 
CONFERENCES WITH FACULTY

	2:30-3:30


	INTERCULTURAL
COMM
	INTERCULTURAL
COMM
	INTERCULTURAL
COMM
	

	3:30 -5


	PHOTOGRAPHY
	PHOTOGRAPHY
	PHOTOGRAPHY
	

	6
	
	
	
	

	7 to 9
	Dinner
	Dinner
	Dinner
	Dinner

	8:30 to 9:30
	Evening Program:
Urbino View Magazine, Arielle Emmett
	Evening Program: Social Networking, Jennifer Ward
	
	


Week 3 July 13-16
	
	MONDAY
	TUESDAY
	WEDNESDAY
	THURSDAY

	8 a.m.
	Breakfast
	Breakfast
	Breakfast
	Breakfast

	9-12


	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB

	Noon
	Lunch
	Lunch
	Lunch
	Lunch

	1:30-2:30 p.m.
	ITALIAN
	ITALIAN
	ITALIAN
	ITALIAN

	3-5:30
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	WEB DESIGN

	6
	
	
	
	

	7 to 9
	Dinner
	Dinner
	Dinner
	Dinner

	8 to 9:30
	
	Evening Program: Interactive Maps, Jennifer Ward
	
	


Week 4 July 20-23
	
	MONDAY
	TUESDAY
	WEDNESDAY
	THURSDAY

	8 a.m.
	Breakfast
	Breakfast
	Breakfast
	Breakfast

	9-12


	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB

	Noon
	Lunch
	Lunch
	Lunch
	Lunch

	1:30-2:30 p.m.
	ITALIAN
	ITALIAN
	ITALIAN
	ITALIAN

	2:30-4 

	WEB DESIGN
	WEB DESIGN
	WEB DESIGN
	FIELDWORK/
OPEN LAB

	4-5:30
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	FIELDWORK/
OPEN LAB
	

	6
	
	
	
	

	7 to 9
	Dinner
	Dinner
	Dinner
	Dinner

	8 to 9:30
	LAB OPEN
	LAB OPEN
	LAB OPEN
	LAB OPEN


Week 5 July 27-July 30
	
	MONDAY
	TUESDAY
	WEDNESDAY
	THURSDAY

	8 a.m.
	Breakfast
	Breakfast
	Breakfast
	Bus to Rome Departs at 5 a.m.

	9-12


	OPEN LAB
	FINAL WEB PAGES DUE
	FACULTY GRADING
	

	12-1:30


	Lunch
	Lunch
	Lunch
	

	1:30 -2:30
	ITALIAN
	ITALIAN
	ITALIAN
	

	2:30-5:30

	OPEN LAB

Finish up projects
	LAB CLEANUP
	GROUP CRITIQUE
	

	7-9
	Dinner
	Dinner
	Farewell
Dinner
	








