Mass Media and Society/Drexel University 
Communications 150
Term:


Spring 2010
Course Information:
 Mass Media and Society (Com 150)
Instructor:  Arielle Emmett

Times:  Wednesdays, 7:00 pm – 9:50

Room: 307 Matheson

Office Hours :  5 :30-6 :45  Matheson or PSA 305 (to be announced)
Course Description:
This course will examine the impact of the American media on the formation of public and private opinion, values, and behavior.   In this course, we will examine the history, economics, and structure of mass media – from early newspapers and magazines to the development of radio, TV, film, and the “converging” world of digital multimedia –the Internet, blogs, podcasts, mobile messaging, films, and Webcasts.  How does “citizen” or “interactive journalism” (i.e., blogging) influence our democracy?  How do the economics of media ownership and circulation alter our notions about what constitutes valuable and “truthful” reporting and editing?
                                           Students will track their own mass media usage and perform research and analyses of  media institutions and the messages they produce.  We will look at the social, cultural, and political impact of media ownership, the manipulation of content and news, the rise of pundits, fundamentalists, opportunists, and liars, and ask how the American media landscape reflects an altered and possibly narrower view of social possibilities than was evident 40 years ago.    
Prerequisites:

None 


.
Required Text/material:
Vivian, John.  The Media of Mass Communication, 9th Edition.  Pearson.  ISBN 0-205-63254-8  (used texts available on Amazon)
                                            The Elements of Journalism. Kovach & Rosenstiel   (2001 or 2007 edition) Three Rivers 
                                            Press       ISBN 0-609-80691-2   or ISBN  0307346706

Instructor:

Arielle Emmett
Telephone:

610 742 9319
Fax:


N/A
Email:


ase25@drexel.edu; arielleemmett@rcn.com
Office Hours:

W 5:30 pm- 6:45 pm; also by appointment prior to class.
Course Objectives: 
1. Understand the mass media infrastructure – organization, economics, and ownership --  and its impact on American communities and individuals.
2. Enable students to analyze the context, content, and targeted audience for media messages.
3. Develop an appreciation for biased vs. “objective” reporting and the impact of “labels” and name calling on social consciousness.
4. Understand the research techniques mass media survey firms use to assess the “pulse” of the American people.

5. Comprehend the transition to digital media, magazine demassification, and mobility.  Understand the impact of these trends on traditional media habits and messages.
Course Outline & Schedule:
	Week #1  3/31/10
	Mass Media and the American Mind:

1) What is the social impact of media messages?

2) Media oligarchy and ownership: who runs the nation’s print, broadcast, film, and Internet? 

3) Methods of Media Research

4) Impact of name calling: “liberal” vs. “conservative” media, “terrorist”  vs. “freedom fighter.”

5) Media and the American community

6) Mass Media effects: socialization and stereotypes; role models; audience passivity; cumulative effects; sex and violence, desensitization, information anxiety and overload.  

7) Theocracy and Informocracy; faith vs. “fact-based” programming.



	Assignments 

Read for Week #2
Vivian, Chapters 1, 2, and handout (Media Economics). 

Home work due next week, 4/8/10:  

1) Keep a complete log for 5 days of your media usage (i.e., TV, Internet, radio, mobile phones, newspaper, magazine, etc.  Comment on your usage and respond in a blog to what you see and hear.

2) Identify a major publishing or broadcast conglomerate and research the history and philosophical./business orientation of the owners.

Examples: Rupert Murdock and News Corp./Fox News; CNN and Ted Turner; Katherine Graham and the Washington Post Company; Time-Life and Henry Luce; Hearst Corp. (William Randolph Hearst and sons), Gannett; Hachette Filipacchi; Bertelsmann (Germany); Knight-Ridder; Clear Channel and Mark Mays.

3) Paper #1: Write an analytic paper (approximately 1200 words) highlighting the biography and political values of a CEO/owner or publisher of a media group.  In your paper, evaluate the impact of  the owner’s biography and political philosophy on the content, style, and growth of his/her media organization. What are the demographics of the audience the media group is trying to reach?

 Prepare a short presentation on the subject for class.  Due  4/14/10


	Week #2  April 7, 2010
	Mass Media ‘Literacy’

Mass Media Technology

Mass Media Economics

Team discussions and case studies


	Homework:  Read The Elements of Journalism  Chapters 1-3

 pages 15-70  (due 4/14/10)

Do 45 minute survey of photography

Be prepared for team discussions and short in-class case study analyses (both writing and discussion)

Bring in a favorite newspaper  article, column, report, or radio/TV broadcast recording to share.



	Week #3  April 14, 2010
	Mass Media Economics (continued)
Elements of Journalism Chapters 1-3

Case Study/Teamwork:

 We will apply the first three principles of journalism in K&R to several different examples of media reports from traditional newspaper, radio, TV, and the Web.

We will create a class blog on which to post articles, responses, and assignments
.


	Homework:  Read  Elements of Journalism  Chapters 4-6 (pages 70-129) due next week, April 21
Read: Chapters Vivian 4 and 5

Due next week
Paper #1 Due Today, 4/14/10

Bring in a favorite substantive newspaper  article, column, report, or radio/TV broadcast recording to share.  We will use the examples as a case study for  team analyses.


	Week # 4 April 21, 2010
	Elements of Journalism Chapters 4-6

History and evolution of print media:  Newspapers and magazines

Impact of advertising and circulation models

Newspapers:  industry dimensions, diversity, impact on readership

Chain ownership, libel.  Transition to Web news; weekly, alternative and minority newspapers; quality evaluation
The American Magazine – life cycle, audience, niche, “demassification,” gender and culture “wars.”


	Read Vivian, chapters 3,6,7 for next week, April 28th
Bring in a “serious” magazine  for  today, April 21 (i.e., New Yorker, Atlantic, Harpers, Esquire, GQ, More, etc.), along with “standard” men’s and women’s magazines.  
We will apply the Elements of Journalism 1-6 to the discussion, along with an analysis of  demographics, content, readership, and psychographics.
Paper #2:  In class writing assignment.  You will apply your knowledge of Elements of Journalism  to analyze the strengths and weaknesses of an article drawn from the student “pool.”  


	Week #5  April 28 2010
	Book selection, censorship, mass marketing, blockbuster vs. “midlist”; e-books, impact of Internet

Recordings and Movies; impact of global mass media ownership

Music as a social force; changes in sound recording technology; impact of digital recording; industry trends; international piracy; advent of Napster; IPod; censorship; sex and violence, racism and misogyny in digital recording. 

Movies and the studio system; control of distribution; rise of independent films; decency codes; documentaries; censorship.

.


	Elements of Journalism Chapters 7-10 (due next week)
Read Vivian Chapters 8-10 for next week
Paper #3  1000-1200  words.  Select a local or global media organization, trace its evolution and attempts to control distribution of content, and describe its effect on the community and mass markets.  Is the attempt to control international markets a bid to export “culture” to foreign shores?   Due May 12 2010
OR: 

Alternate paper topic #3:  Magazine editor Norman Cousins has said that “niche” or “demassified” magazines have betrayed their traditional role of enriching culture.  Specialization, he argues, has diluted the intellectual role that magazines play in society, and advertisers are shaping magazines’ journalistic content for commercial purposes – in contrast to magazine editors independently deciding content with loftier purposes in mind.
Therefore:
Select two competitive consumer magazines or news broadcasts.  Discuss the role of advertising in “shaping” or “altering” content.  Is Cousins correct?  Is advertising unfairly creating “skewed” editorial content?  

Due May 12 2010


	Week #6     05/05/10
	Radio, Television, the Web – a Tour of Ownership and Social Impact

History of Radio, development of news and entertainment, FCC regulation. 

Rise of “talk radio.” Radio and news events and politic impact; National Public Radio, ownership and content regulation; measuring quality,  Telecommunications Act of 1996.  Digital, web and satellite radio.

TV:  History and cultural impact; mass media shake up; spectrum and delivery systems; affiliate-network relations, rise of cable, satellite and interactive TV.

Development of Worldwide Web, measuring audience; developing profit models, advertising; m commerce, security concerns, political impacts, manipulation of audience;  public policy and the Web; spamming; cyber-pornography, privacy; global inequities in Web access. 

.


	 Read  Vivian Chapters 12-14 for next week
Find three programs or sites from radio, TV, and /or Internet featuring political commentary (e.g., www.politico, etc.) and be prepared to write a short impromptu essay about the approach of each show to content, audience, journalistic objectivity and fact checking, and level of interactivity with target audience.  Draw from your readings in Vivian and Elements of Journalism.
Blog Teams #1:  Post a 600-700 word news or feature story about a breaking national event  in radio, television or film that concerns the topics in the course, including media competition, ownership and impact on content, distribution,  censorship, federal regulation, governance and audience.  Provide a hard news story about a local media event and one opinion piece 
Blog Teams #2:  Same assignment as above, except you will focus on events in sound recordings and/or Internet/New Media.

Blog Team #3:  Same assignment as above, except you will focus on publishing (e.g., book, magazine, newspapers) with industry tie-ins to the Internet and New Media.

 All Blogs/Sites Due May 15

	Week #7     05/12/10

	Public Relations advertising, and entertainment
Development and structure of PR and advertising; marketing messages, integrated marketing, contingency planning and crisis handling, lobbying, attempts to control editorial and news content in the media. Rise of advertising agencies; “stealth advertising”; regulation; public interest advertising; media gatekeeping;  branding; infomercials; branding, media choices.
Case Study Team exercise:  Spin and corporate crises 


	Paper #3 Due Today
Blogs due May 15th  
Vivian, Chapters  15, 16 for next week
Homework:  Bring in two examples of corporate “crises” and be prepared to discuss how the companies handled their public relations and advertising strategies to deal with the crisis.  (e.g., Tylenol poisoning, Ford Pinto, Worldcom corruption, ENRON). 
In-class exercise:  We will divide up in teams and handle a case study, explaining how we would pitch a particular corporate crisis to the targeted public audience we choose.

You will be asked in class to write a short outline and a team proposal on how you would handle the crisis scenario I give you. 

	Week #8  05/19/10
	Media Research and Mass Media Effects

Review of primary research techniques and mass media effects (theories)

Team contest to identify techniques and effects.  Winning teams get extra credit
 
	Vivian Chapters 17, 18 due next week:  Final team project presentation --assignment to be announced.  Due last day of class,  June 2nd
Be prepared to compete on teams to identify mass media research techniques and mass media effects (theories)

	Week #9  05/26/10
	Global Mass Media & Media & Governance  Team exercises
	Vivian Chapter 19
Homework:  bring in an example of legal entanglement involving global  mass media company and governments (e.g., Google and China case)



	Week #10  06/02/10
	Media Law  -- Team exercises and case studies
	Final Projects Due  (no final exam)

	
	
	


Assessment and Grading Policy        
The course grade will be determined by assigning the following percents to each of the following categories:
                 Homeworks                                       
25%

                 Class Participation/essays, pop quizzes
25%

                 Papers and Blogs
50%
A= Superior effort, completion of assignments, grammatical and rhetorical excellence on papers.

B= Above average effort, substantial completion of assignments, grammatical and rhetorical competence.
C= Average effort and performance/completion of assignments and presentations.

D= Below average effort, failure to complete assignments satisfactorally.

F = Failing.

Attendance:  Two absences during the term will not affect your grade.  If you know you will be absent in advance, please let me know.  The third absence will result in a deduction  of half grade point unless the absence is excused for medical reasons or family emergency.  I expect no one to be absent more than 2 times during the time unless there is a case of illness or emergency.
Americans with Disabilities Act:
Students with documented disabilities who need course accommodations, have emergency medical information or require special arrangements for building evacuation should contact the instructor within the first two weeks of class. Verification of any special arrangements needs to be made through the Office of Disability Services, 3201 Arch Street, Suite 210. For further information visit: http://www.drexel.edu/edt/disability/.

Academic Honesty Policy:

Drexel University is committed to a learning environment that embraces academic honesty. In order to protect members of our community from results of dishonest conduct, the University has adopted policies to deal with cases of academic dishonesty. Please read, understand, and follow the “Academic Honesty Policy” as written in the Official Student Handbook: http://www.drexel.edu/studentlife/SLhandbook.htm.

Student’s Responsibilities:

Course Evaluation:

Your feedback about the course and instructor is the only way instructors and academic units can improve the quality of a course and its content. Courses administered by the Goodwin College are evaluated electronically via the Online Course Evaluation System.  Students will receive all necessary information via email.  The evaluations are entirely confidential and will preserve your anonymity. To encourage your participation, the Goodwin College will award each term a $50 gift certificate from Drexel's bookstore to the two winners of a drawing taking place among all participants. 

Dropping a course or withdrawing from a course:

Once a student is registered, it is his/her responsibility to attend the course, drop the course, or withdraw from the course.  Dropping and withdrawing are distinct actions governed by different policies and impact a student’s course enrollment status. 

· Dropping a course causes the name of the course to disappear from the student’s transcript. 

· Withdrawing from a course causes both the name of the course and the grade of “W” to appear on the student’s transcript. Before withdrawing from a course, students should consult the instructor. 

In either case, a signed form is required. There are billing consequences and academic record impact during this process; therefore, the student must attend to the proper procedure when dropping or withdrawing from a course. All students must obtain the instructor’s and the Academic Advisor’s signature on the “Add/ Drop/Withdraw” form, which is available online at http://www.drexel.edu/provost/src/forms.asp or in the lobby of Goodwin College.

Financial/academic record impact for Drop/Withdrawal:

Dropping or withdrawing from courses can have serious financial and academic implications, possibly affecting billing, financial aid, VA benefits, eligibility to participate in NCAA athletic events, and for foreign students, immigration status. Students are strongly encouraged to consult with their Academic Advisor and financial aid counselor before withdrawing. Students are considered the responsible parties for any/all transactions processed against their academic record.

Financial Obligations:
Students who do not satisfy financial obligations to Drexel University are not entitled to a grade by the instructor or the University. 

Incomplete Policy:

If the student requests an incomplete (I) or no-credit (NC) grade, it is the student’s responsibility to make sure she/he meets the University criteria and deadlines for requesting these grades.  If the student stops attending the class, she/he will not be automatically dropped from the course and she/he will receive a grade according to her/his overall performance. It is the student’s responsibility to make sure that she/he is properly enrolled or de-enrolled in the course.

The instructor reserves the right to make changes to this syllabus if circumstances warrant such change. All changes will be provided to students in writing.
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